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Samples

In each country, the survey was conducted on a representative sample of each
the population, aged 18 years and older (aged 16 and up in Brazil), put together
using the quota method (gender, age, profession) after stratification by region
and by city size.

HHH Timeline
""" The field studies were carried out between 28 March and 21 April 2017
Method of data collection
’ Online survey in the 10 countries
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SUMMER HOLIDAY PLANS
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CHANGE IN EUROPEANS' HOLIDAY PLANS
(AS %)

66 63

60 54

53 o4

2010 2011 2012 2013 2014 2015 2016 2017
GAME CHANGERS E

7 © 2017 Ipsos



AN INCREASE THAT APPLIES TO ALL COUNTRIES IN VARIABLE

PROPORTIONS

SUMMER HOLIDAY PLANS BY EUROPEAN COUNTRY
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IN MANY EUROPEAN COUNTRIES, THE GROWTH APPLIES ABOVE ALL TO S-H{R:EAKQeurop
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Weeks on average

EUROPE: 1.9veek on average (-0.5)
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Europeans' holiday budget
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HOLIDAY BUDGET IN THE EURO ZONE
(Excluding United Kingdom and Switzerland)

U1, 918%8s 2016

AMERICANS' AND BRAZILIANS' BUDGET

LLC, BRAZIL
$2,679-200  R$4,407 -23%
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Exchange rate applied
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THE AVERAGE BUDGET IS DOWN VERSUS 2016, WHICH IS MAINLY ATTRIBILH TO g;g:&g
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EUROPEANS' BUDGETS

SWITZERLAND BELGIUM
CHF 2,981 0 2 79110%
(G2, 802)
UNITED KINGDOM
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GERMANY ITALY
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FRANCE e
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Exchange rate applied
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2. FAVOURITE DESTINATIONS AND ACTIVITIES OF
HOLIDAYMAKERS
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