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SCOPE OF THE 2017 SURVEY

European scope 

1000 
French

1000
Italians

1000

Spanish

1000
Belgians

1000
Germans

1000
Austrians

American scope

1000 
Americans

1000 
Brazilians

10 COUNTRIES

10,000 INTERVIEWS 1000 
English

1000 
Swiss
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THE METHODOLOGY

Samples
In each country, the survey was conducted on a representative sample of each

the population, aged 18 years and older (aged 16 and up in Brazil), put together

using the quota method (gender, age, profession) after stratification by region

and by city size.

Timeline
The field studies were carried out between 28 March and 21 April 2017

Method of data collection
Online survey in the 10 countries
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1. SUMMER HOLIDAY PLANS
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63%
(+9 versus 2016)

EUROPE

SUMMER HOLIDAY PLANS

U.S.

66%
(+5 versus 2016)

BRAZIL

66% 
(+2 versus 2016)=

A DISTINCT INCREASE IN SUMMER HOLIDAY PLANS AMONG AMERICANS AND 

EUROPEANS
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+6 

AN INCREASE THAT APPLIES TO ALL COUNTRIES IN VARIABLE 

PROPORTIONS
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IN MANY EUROPEAN COUNTRIES, THE GROWTH APPLIES ABOVE ALL TO SHORT BREAKS 

(1 WEEK OR LESS)

Less than 1 week

1 week

2 weeks

3 weeks

4 or more weeks

8% +4 12% 6% 14% +1 13% 8% 12% 5%

29% +13 33% 30% +2 33% +5 40% 37% +18 34% 25%

35% 32% 44% -5 30% -5 29% 35% -13 33% 44%

18% 16% 13% -2 11% 9% 13% 14% 18%

10% -10 8% 7% 13% -3 9% 7% 7% 8%

+ xx / - xx : change versus 2016
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A GENERALISED DROP IN THE DURATION OF HOLIDAYS

EUROPE: 1.9 week on average (-0.5)

U.S. & BRAZIL

2.0
-0.7

Weeks on average

1.81.9
-0.6

1.9
-0.4

1.7
-0.4

1.8
-0.7

1.8
-0.5

2.0

1.4
-0.3

2.2
-0.3
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THE AVERAGE BUDGET IS DOWN VERSUS 2016, WHICH IS MAINLY ATTRIBUTABLE TO 

SHORTER BREAKS

û1,989  

BRAZIL

R$ 4,407 -23%

(û1,322)

U.S.

$ 2,679 -20%

(û2,491)

Europeans' holiday budget

AMERICANS' AND BRAZILIANS' BUDGET

Exchange rate applied

1 GBP = û1.191  USD= û0.93

1 CHF = û0.941 BRL = û0.30 

û1,988 -12% VS 2016

HOLIDAY BUDGET IN THE EURO ZONE
(Excluding United Kingdom and Switzerland)
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THE AVERAGE BUDGET IS DOWN VERSUS 2016, WHICH IS MAINLY ATTRIBUTABLE TO 

SHORTER BREAKS

FRANCE

û1,982 -11%

GERMANY

û2,297 -7%

AUSTRIA

û2,423 -11%

BELGIUM

û2,179 -10%

SPAIN

û1,651 -12%

ITALY

û1,737 -15%

EUROPEANS' BUDGETS

Exchange rate applied

1 GBP = û1.191  USD= û0.93

1 CHF = û0.941 BRL = û0.30 

UNITED KINGDOM

£1,587 

(û1,888)

SWITZERLAND

CHF 2,981 

(û2,802)
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2. FAVOURITE DESTINATIONS AND ACTIVITIES OF 

HOLIDAYMAKERS


